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TOYOTA

CHALLENGE

Toyota’s goal is to increase sales
on new models through the use of
digital advertisements. How might
we communicate Toyota’s value in
the automotive industry?

OUTCOME

Many of Toyota’s models emphasize
speed and lifestyle. The concept was
derived from the keywords.
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CAREER FAIR SERIES

CHALLENGE

The Department of Career Services
needed a campaign to attract to
young college students to increase
the number of attendees to the event.

OUTCOME

| created the slogan “choose your
destination” as an overall theme.

By implementing an overall theme,
consistency is shown, establishing
loyalty between Stevenson University,
students, and employers.




choose your destination
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Spring Career /
Internship Fair

choose your destination

meet and connect with
over 40 employers

april2nd at 12-2pm
rockland banquet room
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HIVE

BRAND IDENTITY

CHALLENGE

Hive Bistro and Taphouse expects
to bring together its community to
share its history and originality.
How might we create an identity
that reflects Hive’s values?

OUTCOME

The logo acts as a label to be easily
reproduced on wine/beer bottles.
The concept was inspired by Hive’s
value of originality. A customized
typeface was designed to push this
idea further.
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SEEING ANEW

CHALLENGE

Northeast Honors Council holds a
conference in Providence, Rhode
Island every year, requiring a cover
to effectively display the theme and
to be the visual representation of
the conference.

OUTCOME

| combined pictorial and abstract
design. The cover shows the page
being turned, turning away the old
and seeing a new, revealing an
illustration of Rhode Island.
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QUELL

GAME DESIGN

CHALLENGE

Design and create a board game
for The National Human Genome
Research Insitute, educating
middle schoolers about CRISPR.

OUTCOME

The goal is to target destinations,
symbolizing the main goal of
CRISPR (A damaged strand of DNA
that needs replacing). Throughout
the game, players collect cards to
challenge and sabotage opponents
to win over all the destination spots.
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MISREPRESENTATION
OF AFRICAN AMERICAN

WOMAN

CHALLENGE

How might we show the
misrepresentation of African
American women in the media?
How can the pages signify a
message to the audience?

OUTCOME

The concept for the mailer comes
from the idea of the media placing
labels on African American women
and their intersecting identities
(Race, Gender). To demonstrate
this, a transparent page directs
the user to strip away the layers/
stereotypes put on by the media,
leaving Serena Williams.
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PERSONAL BRAND

BRAND IDENTITY

CHALLENGE

Create a brand that represents you
and the values you can bring to the
graphic design industry.

OUTCOME

The discovery of my brand attributes
(Distinctive, Driven, and Diligent)
fueled the direction for my personal
brand. With these values, | created
the tagline, vision to reality, that is
shown abstractly through outline
and solid elements.
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